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Nurdunya is a purpose-driven platform focused on promoting
sustainable living, environmental awareness, and conscious
lifestyle choices. The platform curates resources, thought
leaders, and educational content to inspire individuals toward a
more balanced and nature-aligned way of life.

As a content-led initiative, Nurdunya required a cohesive brand
identity and a digital platform that could effectively communicate
its mission while supporting long-termm content scalability.
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The
Challenge

Nurdunya was starting from the
ground up, with no existing brand
system or digital presence.

Key challenges included:

No established visual identity or
brand language

Need to position the platform as
credible and purpose-driven

Structuring diverse content (blogs,
videos, profiles) in a clear and
engaging way

Creating a user experience that
encourages exploration and retention

Building a scalable foundation for
future content expansion
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The
Solution

We designed and developed
a complete brand and digital
experience tailored to
Nurdunya’s vision.

Created a distinctive logo and visual
iIdentity system aligned with
sustainability and nature

Designed a fully custom website focused
on content discovery and user
engagement

Structured the platform around key
content pillars: resources, videos, and
thought leaders

Developed a clean, intuitive Ul to support
readability and exploration

Built a scalable architecture to
accommodate ongoing content growth
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Brand
ldentity

A fresh, nature-inspired
iIdentity was developed to
reflect the platform’s core

philosophy of sustainability
and mindful living.

<& nurdunya
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Thank you!

Thank you for taking the time to review
this case study.

We look forward to discussing how a

similar approach can help elevate your
brand and digital presence.
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